


Introducing iBet — the more
Intelligent prospecting system

The growth in broadband
penetration and technological
functionality, alongside the relaxation
of gaming regulations, has resulted
in a rapid increase in the number of
online betting companies.

Inevitably, expanded opportunity
brings with it a rise in competition.
More and more companies are now
competing for the same pool of
customers. And the danger for new
market entrants is that their target
consumers will, when left to their

own devices, gravitate to brands with
which they already have some degree
of familiarity.

So the challenge facing many online
betting companies is how to achieve
market penetration and secure

pro table market share. In effect,
how can you cost-effectively identify
and target new customers?

Prospect pools, targeting
models and DIY

Whilst it would clearly be highly
relevant for acquisition activity, the
online gaming market suffers from

a signi cant lack of robust and
extensive lifestyle data covering both
gambling and sports interest.

The solution is to build your prospect
pool by creating your own targeting
model. And for this to be genuinely
cost-effective, it is critical that you use
existing customer data. Further, to
maximise the potency of your model,
the key is to ensure that it includes as
many relevant variables as possible
—such as propensity to gamble,

af uence, age, profession and other
demographic information.

Being armed with such a classi cation
— one that discriminates the
behaviour of individuals and
households — enables you to target
your services more effectively and
improve the quantity and quality of
responses to your communications.

So, where do you begin?

Welcome to iBet

Having access to a propensity-to-
gamble classi cation built from
historical data collected from
lifestyle surveys, we have created
iBet — a highly intelligent, web-based
prospect management system for
identifying actual and potential
online gamblers.

By bringing together a vast consumer
prospect pool with cutting-edge
analytics capabilities plus state-of-the-
art data mining and access tools, iBet
gives you a pre-packaged insight and
prospecting solution.

With iBet, you can:

s gain a deep understanding of
the behaviour, lifestage, lifestyle
and attitudes of your customers,
helping you target and test new
audiences

s identify your most pro table
customers and those to whom
different products appeal, then
use this intelligence to identify a
prospect pool of future customers
to drive your acquisition, retention
and cross-sell strategies

s have measurable ROI results on
every campaign, enabling you to
re ne future activity to ensure
even greater effectiveness
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Satisfy your curiosity

At Imagination, we've been having
close-up conversations with our
clients’ target audiences for thirty
years. We've gained hugely valuable
insights into the way people want to
interact with brands across a range
of channels.

If you'd like to know more about
how our iBet system could work for
your brand, we'd love to hear from
you.

Contact Mark Hewitt on
+44 (0)20 7323 3300 or
mark.hewitt@imagination.com




